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LG CORP.

Holding Structure (2018)
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ELECTRONICS CHEMICALS TELECOM & SERVICES

LG Electronics LG Chem LG U+

LG Display LG Household & Health Care LG CNS
LG Innotek LG Hausys LG Sports
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LG QUALITY PHILOSOPHY

BIMARSmER—EL , EREANREERELZP -

If 1 out of 100 is found to be defective,
then we must assume there are defects in the other 99.

Selling many products is not in our best interest
If that one product is not the right product.

1907~1969 It should be common sense that customer
trust is more valuable than profit.
Koo In Hwoi
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CEO MESSAGE

KEY DIRECTIONS IN 2019 -
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LG WAY

VISION

CUSTOMER

MANAGEMENT PHILOSOPHY

The LG Way articulates our belief in attaining the vision of becoming the
No.T LG through Customer-Value Creation and People-Oriented

Management as the guiding principle for our thoughts and actions as we
stay true to the spirit of Jeong-Do Management in our everyday practice.

What we ultimately aspire to achieve through Jeong-Do Management

and its two tenets Customer-Value Creation and People-Oriented
Vianagement is to become the No.1 LG, a market-leading company
recognized and respected by industry peers as well as the broader market.

.;.
-

EMPLOYEE INVESTOR COMPETITOR
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STRUCTURE

Companies Regional Office
H&A B
Home Appliance & Air Solution
PP North ' Europe | LATAM
America
HE i _
Home Entertainment ) K{f}? Middle East rein s
Y q\ and Africa
Mobile Communications ‘ CEO ) r
VS ]
Vehicle Component Solutions Korea Sales
— &
BS Marketing Company

Business Solutions
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GLOBAL NETWORK

Al Research Lab ~ ® Regional Offices

FRANKFURT
MOSCOW
KOREA (HQ)
NEW YORK
Moscow @

Toronto

DUBAI Santa Clara ¢
Seoul N
®
SINGAPORE
Bengaluru
e
SAO PAULO

72,600+ 140
Workforce

Global
Korea: 52%
Global : 48%

Operations
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GLOBAL PERFORMANCE

2018

USD 54.4 Billion
Sales

USD 2.4 Billion

Operating Income

LGE Consolidated Basis, IFRS
Unit : USD Billion
Exchange Rate : KRW 1,127.66 (2018)
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BUSINESS OVERVIEW

USD 17.2
Billion Total USD 54.4 Billion (2018)
USD 14.4
Billion
USD 7.1
Billion USD 38
Billion SD 21
Billion

USD 9.8
Billion
Others

h,\ ‘ .) “‘ i ' 7 . 1

l VHI

Home Appllance Home Mobile Vehicle Business
& Air Solution Entertainment ~ Communications  Component Solutions
Solutions



SUSTAINABILITY COMMITMENTS

Establish Intelligent Living Environment
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Pursue Healthy Life for Customers
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Expand Green Business
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ale

Good

Life¥s

LG

with

Pursue Zero Carbon

i ©

Reduce the Environmental
Impacts of Products

9 INDESTRY MNTRAIN l 2 RSPOMERLL
A RASTRCTIRE COSIFTIN
AN PROOUCTID

& ©O

Promote Circular Economy

l 2 RISPOMSELL
COSIFTIN
AN PROOUCTIN

QO
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Establish Sustainable Supply Chain

Expand Contribution to the
Local Community
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GLOBAL SOCIAL CONTRIBUTION

RUSSIA

GREECE I
INDIA  HiNA COLOMBIA

[ ETHIOPIA ]} T p

o N

CHINA RUSSIA COLOMBIA

GREECE

Laundry

Free Laundry Global IT Vacation Service in

Service Challenge Together Coffee
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MANAGENENT PHLOSOPHY

Customer Value Creation People Oriented Management
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